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Early Insights

Our Volunteers

Treated as a sector in its own right, Volunteering 
is WA’s largest industry by employees

Rate of formal and informal 
volunteering (over 15 years)

formal

People are 
volunteering... 

54% local community 

5% elsewhere in Australia

6% overseas

25% online / at home

11% elsewhere in WA

For every $1 spent ... $4.70 is 
returned to the commmunity

$1

$4.70

20232015

$8.7
billion

$30.3
billion

$39.0
billion

BENEFITS

SOCIAL RETURN ON 
INVESTMENT OF 

VOLUNTEERING IN WA 
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Volunteering 

Mining

Construction

Retail

Health Care & Social 
Assistance

Based on a survey of 1000 WA residents

65.1%

32.2%
Collective contribution
400 million hours/year

Collective contribution
22.6 hours/month

To help others

For enjoyment

To be active

Volunteer motivationsTOP 3

Lack of time

Lack of interest

Cost

Barriers to volunteeringTOP 3

Word of mouth

Social media

Online search

Recruitment channelsTOP 3

intend to volunteer 
within the next 3 years

Of people who are not 
currently volunteering

28%

intend to volunteer 
more within the next 
3 years

Of people who are 
currently volunteering 32%

COSTS
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Our Volunteer Managers Based on a survey of 613 volunteer managers

Top methods to recognise, engage and retain volunteers:

Personal relationship 
building

Training and 
Development

Social opportunities 
and events

Role flexibility and 
support

Public 
acknowledgement

Average VIO costs  
per volunteer hour

Average cost to  
volunteers per hour

$3.84

$13.75

9% Equipment

7% Administration

52% Wages

2% Recognition
4% Training

Who pays for the 
volunteering of others?

75% The organisation

13%    Volunteer manager  
(reimbursed)

‘Very’ important external issues for volunteer managers

75% Risk, insurance, legal

72% Volunteer fatigue

72% Access to funding

Expectations of volunteer involvement for next 3 years

12%  Volunteer manager  
(out of pocket)

4% Transport

4% Catering 

9% Insurance

1% Accommodation

2% Marketing

4% Reimbursements

2% Other
29% More volunteers

39% About the same

22% Fewer volunteers


