
MEDIA ENGAGEMENT FOR 
VOLUNTEERING ORGANISATIONS

Tuesday 14th November 2023

Presented by Nic Hayes, Managing Director of Media Stable



What opportunities are there in media for 
volunteering organisations?

 In-studio – radio and TV interviews

 Phoner – over the phone radio interviews

 Expert commentary – Become a source for all journalists 

 Ready Made Packages – all the work done for TV 

 Opinion Editorials – Op-eds and articles in newspapers and online media

 Case Studies – How to bring a volunteering story alive for the media (arrange the 
families, interviewees, talent, location, B-roll etc.



Brands we work 
with…





7 News report on sustainable fashion for Volunteering WA



7 News report on intergenerational playgroup for Chorus



7 News report Heritage Skills Program at TAFE for Construction Training Fund (CTF)



Opinion Editorial in The West 
Australian by Pam Bubrzycki, Chief 

Services Officer at 
HOPE Community Services

Opinion Editorial in The West Australian by 
Paul Gamblin, Director of Protect Ningaloo at 
Australian Marine Conservation Society (AMCS)



Opinion Editorial in The West 
Australian by Emma Jarvis, 

CEO of Palmerston

Opinion Editorial in The West Australian by 
Tina Williams, CEO of Volunteering WA

Opinion Editorial in The West Australian by 
Deborah Childs, CEO of HelpingMinds



Opinion Editorial in The Canberra Times by 
Dan Minchin, CEO of Chorus

Opinion Editorials in The West Australian by Tina Williams, CEO of Volunteering WA



Media Board 
examples…



Pitch your content to your target media

 Research your target media – identify producers, editors, journalists you want to 
approach. LinkedIn and Twitter are two great social channels for this. 

 Send your personalized pitch in an email to your desired journalist – use their 
name and tell them why you think the pitch suits their program/publication.

 If you don’t get a response the same day, follow up your email with a quick phone 
call the next day.

 Decide if you want to pitch your story EXCLUSIVELY to one media outlet, before 
sending it to others.

 Be available for phone or an in-person interview at a time that suits the media 
outlet. Never send a media release when you are travelling, busy in meetings or 
out of contact. 

 Use a communications agency like Media Stable. Our experienced team of 
media professionals have extensive relationships with key media all over the 
country.



Think like a corporate, not like a charity

 Its transactional, with a friendship in mind

 Build relationships with the media

 Build media connections and followers on socials




