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What opportunities are there in media for
volunteering organisations?

» In-studio - radio and TV interviews

» Phoner - over the phone radio interviews

» Expert commentary - Become a source for all journalists
» Ready Made Packages - all the work done for TV

» Opinion Editorials - Op-eds and articles in newspapers and online media

» Case Studies - How to bring a volunteering story alive for the media (arrange the
families, interviewees, talent, location, B-roll etc.
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7 News report on sustainable fashion for Volunteering WA




7 News report on intergenerational playgroup for Chorus




7 News report Heritage Skills Program at TAFE for Construction Training Fund (CTF)




Opinion Editorial in The West
Australian by Pam Bubrzycki, Chief
Services Officer at
HOPE Community Services

‘Green time' a tech antidt—)i;

rem .- Or young peogles self esteven
— e - - )
- — & dosevionating. They e o
T armious, mose depressed and more

Opinion Editorial in The West Australian by
Paul Gamblin, Director of Protect Ningaloo at
Australian Marine Conservation Society (AMCS)
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Opinion Editorial in The West Australian by
Tina Williams, CEO of Volunteering WA
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Opinion Editorial in The West Australian by

Deborah Childs, CEO of HelpingMinds

Care providers for NDIS struggle amid conflicting policies
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Opinion Editorials in The West Australian by Tina Williams, CEO of Volunteering WA

Helping out your community shouldn't come at a cost

that more than 80 per cent of support in the removal of Australia, that allow for the community they serve, to
TINA needed dblock portability across organisations roles more flexible and
more volunteers, now. These that it is easy to onboard these and locations. ensure that volunteers feel
WILLIAMS srganisations and volunteorsin  wlnieers e i WA's 523,000 formal genuinely includet an
report engaged. But it's becoming
nw the cost of statutory for working wit nmm:m and espi diff
A is a generous State, volunteer screening is the National Dinbzuw the vulnerable. They coach, them with the growing
memmmmu excessive, and the 18 regulatory load on volunteer
‘milli allother and recreation, protect and organisati “Thirty-one peak
their time for their community  a significant barrier to wm.n. bodies in WA, representing
each year. unteering. further, making volunteer vide di
But generosity isn't immune ‘WA has always had a proud po!leel:llncuﬂ'eelmumm relief and support, foster the many thousands of volunteers,
from the cost-of-living crisis, history of yin  arts and creative industries, have signed on to.our Reduce
and both volunteers and ABSdaia tells s that we'velost care for , and we
ology Ieaders and make  look to working
feeling the financial pinch. past docae,a trend ser i together to effect change for the
It's not the only hurdle for bemeevlmmmbﬂbnme WA volunteer or their Many people ewnmuldw.
West Australians wanting to n will pay $391f & olunteer to Our
help. Red tape and reguiaiory ‘We need to do everything with children, police  informal such as resourceful and nmimlsd:luL
ny gible check, and NDIS during COVID, when West Let's give them and their
an environment where return of our t reimburse mwmnmwlthneﬁﬂnbwﬁ mrwﬂmhw are truly.
help retain the these costs for their volunteers, help those who were byowmnmunltr Lets
mmuw-emnrbeumnh ‘The State Government has as they, too, are financially soluidundin nesd.
just 190 anerous, and recently run a campaign stretched. teer organisations are b
pmmsnnlnvelhzmoumi seeking to attract volunteers, There is for uumu‘.-.
which is very welcome: free, uniform, streamlined attract a broader ‘Tina Williams is chief executive of
A recent survey indicated sector. However we also need volunteer checks across mhnnufmlnnma-:mdrd]m Volunteering WA.
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Opinion Editorial in The Canberra Times by
Dan Minchin, CEO of Chorus

Bureaucratic solutions neglect important fact about aged care
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WHAT'S MAKING NEWS

TODAY'S HEADLINES

+ Maugean skate needs a clean harbour to avoid extinction
+ Clever marketers preying on busy buyers

+ Violence in the news and its impact on children

« Joyce and McLachlan - lessons in personal brands

« A conversation could change a life

« Time to bust some commeon sleep myths

+ Why your spring fling is a psychological thing

+ Gender reveal parties in our gender-obsessed world

+ Family law to scrap equal shared responsibility

+ Lowe leaves homeowners a parting rates gift

« R U OK? founding director on workplace mental health
« Knowing when to let a ‘time bomb friend’ go

Maugean skate needs a clean
harbour to avoid extinction

Clever marketers preying on busy
buyers

News that the federal gs will
contribute $2.1 million funding to establish a
captive breeding program for Tasmania's
critically endangered Maugean skate is
welcome news, but it's only home,
Macquarie Harbour, also needs cleaning up
to ensure the fish avoids extinction.
Conservationist, Dr Leonardo Guida says,
“For a captive breeding program to have the
best chance of success, the endangered
Maugean skate needs a healthy

home. Intensive saimon farming is depleting
what little oxygen there is in Macquarie
Harbour, and manipulated river flows to
genera!e elemrimly are limiting oxygen»nch
'seawater from entering the harbour.
Removing salmon pens would give the

Maugean skate a fighting chance of survival,

as well as addressing the freshwater flows

from the hydro-electric dams."
‘Contact Media Stable Expert:

Dr Lecnardo Guida - Shark Scientist &
Conservationist

PH: +61 400 896 567

Kknow that spending money with
domestic companies will stimulate the
economy by creating jobs and generate
taxes. Buyers have honed their skills for
spotting Aussie made products, but clever
marketing teams are preying on the time-
poor shoppers who give packaging just a
passing glance. When recognisable
iconography like a kangaroo or a map of
Australia is used, it's often enough to
convince busy buyers that they're
purchasing an Aussie made product. But
they're not. Amott's stamp their Vita-Weat
box with a map of Australia and the words
‘Aussie Made and Loved." It's a nice
sentiment, but in reality, Amott’s Biscuits is
now owned by American Private Equity
Company KKR. Similarly, Pauls Iced Coffee
claims it is ‘Seuth Australia's Own,’ but really
it belongs to a subsidiary of French
company, Lactalis. There's a better way to
cut through the confusing messaging and
truly buy local,

Contact Media Stable Expert:

Michael Duregon - CEQ of Bring Back
Australia

PH: +81 409 994 467
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WHAT'S MAKING NEWS

TODAY'S HEADLINES

- Detecting deception on The Block

- Are Gen Zs employment deal breakers worth negotiating?
- When reality TV starts to permeate our real lives

« What's the true cost of going to work?

« Doar help

parents?

« Where do all the coffee snobs live?

« Why real estate agents get such a bad rap

« Calls for vaping ban date as more vape-lolly shops open
« Will Berejiklian's legal bid backfire?

« Regional population retraction signals huge problems

Detecting deception on The Block
If you've been tuning into the 2023 season
of The Block, you'll be across the bitchy
stoush going on between couples Leah and
Ash and Kristy and Brett, particularly where
the girls are concemed. Once friends, Leah
and Kristy's friendship is now at breaking

Are Gen Zs employment deal
breakers worth ?

Gen Z workers now have a set of criteria for
accepting jobs: own office, manager vibe
tests, too many white cis men, dress codes,
and working from home. So, are employers
required to adapt the workplace to their

point and with plenty of
being thrown around, there's been 28
complaints of bullying, harassment, and anti-
social behaviour between contestants from
viewers. Behaviour Profiling Expert, Scott
Taylor, says this is the perfect stage to
review body language and word analysis.
“As the couples continue to shoot
accusations at each other, the producer
asked Leah and Ash if they were trying to
protect themselves, Leah's response was
“Not at all,” while at the same time closing
her eyes and nodding,” Scott says. “This is a
classic indicator of deceptive conduct.” Scott
shares some of his i

? Let's face it, after Covid
lockdowns, it's not enly Gen Zs who want
the flexibility of hybrid work and employers
will need to negotiate this as part of their

I t for the fo
future. However, the employer doesn't have
to completely capitulate to the whims of the
employee and should consider the needs of
the business such as teamwork, learning on
the job, and productivity. As for vibes and
the gender of fellow empioyees, they're not
worth negotiating unless you're dealing with
dazzling prodigies. Most Gen Zs don't
remain more than 2 years in a job, so

technigques.

Contact Media Stable Expert:
Scott Taylor - Deception Detection &
Behaviour Profiling Expert

PH: +61 416 167 761

Email: s
View FULL Profile

dium-group.com

completely adapting your company to their
wishes is a considerable waste of time and

energy.
Contact Media Stable Expert:
Elise Margow - Negotiation Expert &
Mediator

PH: +61 417 306 731

Email:
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Pitch your content to your target media

Research your target media - identify producers, editors, journalists you want to
approach. LinkedIn and Twitter are two great social channels for this.

Send your personalized pitch in an email to your desired journalist - use their
name and tell them why you think the pitch suits their program/publication.

If you don’t get a response the same day, follow up your email with a quick phone
call the next day.

Decide if you want to pitch your story EXCLUSIVELY to one media outlet, before
sending it to others.

Be available for phone or an in-person interview at a time that suits the media
outlet. Never send a media release when you are travelling, busy in meetings or
out of contact.

Use a communications agency like Media Stable. Our experienced team of
media professionals have extensive relationships with key media all over the
country.
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Think like a corporate, not like a charity

» Its transactional, with a friendship in mind
» Build relationships with the media

> Build media connections and followers on socials

VA

volunteeringwa

amazon.com.au
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Media Engagement Masterclass

For Volunteering Organisations

Nic Hayes
Managing Director
Media Stable
202
VA volunt:z}ermgv\rA
volunteeringwa STATE CONFERENCE

Reimagine The Volunteering Experience




